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education necessary to ensure 
food security for all citizens in 
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Wood Bu�alo.
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MESSAGE FROM THE EXECUTIVE DIRECTOR

Dan Edwards
As I re�ect upon this past year, I can say that it has been a wonderful 
experience of both challenges and growth, as both an individual and a 
leader. 

We began this past �scal year with the Board of Directors choosing to 
promote from within the organization and accepting my application to 
move into the Executive Director position, which was an amazing 
opportunity that I am so grateful for. It was a signi�cant position to �ll, 
but I knew I had a good support system and team behind me. All the 
successes of this year would not have been possible without the 
hardworking sta� showing up each day and giving it their all to make things happen for the community. 
Not only did we have to adjust to this new phase of leadership and work together to �nd our new vibe, 
but we also faced external challenges within the community. This past year we were faced with obstacles 
such as the continued high demand in need, paired with decreases in funding, however my team banded 
together to make sure that we still provided the services that our community needs. We learned a lot this 
past year and worked hard to provide 8358 hampers to families in need, raised 608,630 pounds of useable 
food, and facilitated over 2000 hours of volunteer services. 

With the current economic environment that we have been facing we also decided to scale back on our 
events and only focused our e�orts on the most bene�cial ones for the community. This led to the 
decision of postponing our Canstruction event until the timing is right to bring it back. We hosted three 
major events throughout the year, the Empty Bowls Festival in the fall, the Syncrude Food Drive & 
Corporate Challenge in the winter, and the Servus Spring Food Drive in the spring. This allowed us to make 
sure these events were as successful as possible, while also enabling us more energy to support several 
smaller third-party initiatives. We continue to see so much support from our community it is truly 
overwhelming, especially knowing that no matter the weather they still show up to either donate or lend a 
hand. While we had an argument with Mother Nature during our 3rd Annual Empty Bowls Festival, the 
community of Wood Bu�alo grabbed their raincoats and sweaters and still came out to support us and 
raised $16,900. The weather made up for it during our Syncrude Food Drive weekend, raising $276,827.82 
in monetary donations and 75,836 pounds of food, and our Spring Food Drive had a wonderful turnout 
and raised $13,742 in monetary donations and 39,325lbs of food. We also brought back the Hamper 
Challenge event in March, which challenged media partners in the community to live o� a two-week Food 
Bank hamper and report on their experience. This event was a huge success in spreading the message of 
food insecurity and the importance of healthy donations, and we saw a huge rise in donations coming in 
that month. With these successes we were also able to change our focus onto new fundraising tactics and 
leverage new partnerships.

Looking towards the next year I am excited to see where it takes us as we continue to grow as a team with 
the support of our amazing donors, partners and volunteers by our side. I have experienced an amazing 
eight years growing with this organization from a small sta� of three to a sta� of ten, and I look 
forward to leading this team into the future as we continue to �ght against food insecurity in our 
region. 



MESSAGE FROM THE BOARD CHAIR

Suzanne Manning
The people of the Regional Municipality of Wood Bu�alo (RMWB) continue to show 
the world that we are no doubt resilient – individuals, families, businesses and 
organizations who continue to make meaningful e�orts to recover from a severe 
economic turndown coupled with one of Canada’s worst natural disasters.  Despite 
great e�orts to fully recuperate, the reality is that our community continues to 
struggle and experience the deep stress indicators of a weakened economy: the 
Wood Bu�alo Food Bank Association (WBFB) assisted 23% of our Region’s popula-
tion during the 2018-2019 �scal year – meaning almost one quarter of the residents 
of our Region relied on the services of the WBFB in order to acquire food to satiate 
hunger.  Notwithstanding this calamitous reality, the strength and spirit of our 
community continues to provide optimism for the coming days and years.     

As we review the past year, the WBFB is poised in remaining committed to its mission of providing food security for all 
citizens in the RMWB.  Through the collaboration of loyal and generous donors, assiduous volunteers and dedicated sta� 
– all who have contributed valuable donations, time and e�orts throughout the last �scal year – the WBFB has overcome 
di�cult challenges to successfully serve our stakeholders, reach a balanced year-end and persist in our e�orts to combat 
hunger in our Region.  The WBFB is grateful for its proven partnerships with community organizations and agencies who 
share our vision of food security for all within the Region. 
      
The WBFB went through a signi�cant transformation at the beginning of the �scal year.  The WBFB saw the departure of 
Arianna Johnson, the former Executive Director who devotedly held the position for over seven years and was responsi-
ble for nurturing its growth and ability to �rst meet the expanding needs of a steadily increasing population and then to 
manage an enormous increase in use following the wild�re in 2016.  As the Board of Directors is tasked with providing 
oversight to the WBFB relating to �nancial, ethical and legal governance, one of our main responsibilities is to ensure that 
upon Ms. Johnson’s departure that the WBFB secured a leader for the organization who could meet the mandate of the 
WBFB and carry out its mission.  In that regard we �lled the Executive Director role from within – hiring Dan Edwards who 
had worked in the organization for many years and was intimately familiar with the mechanics of the WBFB, its existing 
programs, and encompassed a vision for continued growth.  Following the end of the �scal year, the Board remains 
con�dent in Mr. Edwards’ capabilities and proven capacity to lead the organization amidst strenuous �nancial pressures 
while continuing to realize the mission of the WBFB and remaining resolute in battling hunger and food insecurity in our 
Region and increasing awareness and understanding of poverty generally.   

In providing a small preview into some of the upcoming activities of the WBFB, the organization is excited to announce 
funding commitments which will allow the WBFB to re-launch its Basic Shelf and Financial Literacy Program, which not 
only provides pantry-food staples to participants but also educates them on food safety, basic nutrition, food preparation 
and budgeting.  Further, the WBFB will be working with a selection of local grocery stores to ensure that good, healthy 
and consumable produce that would otherwise go to waste is redistributed to our organization to be included in our 
food hampers.  The e�ects of this initiative will reduce waste, provide additional food security for our clients and reduce 
the organization’s overall costs.  The WBFB Board and Sta� are quite excited about this incredible opportunity for our 
community! 

Certainly the past few years have not been without challenge and we responsibly anticipate further trials in the ensuring 
�scal year:  the economy remains unstable, the future price and transportation of oil is uncertain and potential changes 
to political power and policy remain in the balance.  Among all of the indeterminate factors, one unfortunate certainty is 
that hunger and food insecurity within our Region remain prevalent.  We call upon our generous donors, volunteers and 
community organizations to remain resolute in our commitment to the mission of the WBFB and the collective action to 
continue to contribute to our community’s recovery, stability, and lifelong resiliency while preventing the long-term 
e�ects of hunger.  



THE NUMBERS

What’s going out?

This past year we saw an increase in children 
and seniors utilizing our hamper services.

1686 of total hampers given out this past year 
were of �re-related circumstances.

We saw 546 new clients accessing our services 
over the past year.

1797 of the total hampers given out were to 
households with at least one employed person last 
year.

The majority of hampers given out were to 
single person households, followed by small 
families.

39%

53%

8%

Age Group of Clients

Children

Adults

Seniors     60+

01
16,389
is the total amount of 
individuals that were 
served last year.

8358
is the total amount of 
hampers that were 
distributed to the 
community last year.

5722 of the hampers given out this year 
were to repeat clients that needed to 

access our services more than once.

Single
37%

Double
19%

Small
27%

Large
13%

Emerg. 
4%

HAMPER SIZE

This last year, the Wood Bu�alo Food 
Bank saw a slight decrease in the total 
amount of hampers going out, 
however saw an increase the total 
numbers of individuals served.



THE NUMBERS

What’s coming in?

Last �scal year we saw just over 522,000lbs come 
in, and an increase of about 120,000lbs this year.

Out of the 623,341lbs recieved this year,  only 
14,711lbs were unusable.

We saw the majority of donations come in during 
the winter months, due to holidays and our 
Syncrude Food Drive.

Spring also sees a rise in donations due to our 
Servus Spring Food Drive, allowing us to keep our 
shelves full into the summer.

Donations tend to dip early in the New Year, as 
community members give so much during the 
holiday season.

01
623,341
is the total amount of 
pounds of food that we 
recieved as donations this 
past year.

1,620,600
is the approximate 
equivalent dollar amount for 
the food donations that 
came in last year.

The amount of donations that came in during 
the 2016/17 year were due to the wild�re relief, 

skewing the graph. 

T ota l dona �ons b y  y ea r

This last year, the Wood Bu�alo Food 
Bank saw a substantial increase in 
donations over the past two years. 
The majority of donations came in 
during the fall and winter months. 
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VOLUNTEERING

Helping Hands

Our Syncrude Food Drive requires the most 
amount of volunteer power, averaging 600 
volunteers over three days each year.

We are continuing to improve our volunteer 
tracking system to ensure we are reporting the 
most accurate numbers of hours and people. 

Our events such as food drives would literally not be 
able to happen without the help of volunteers. We 
rely on thier help to collect donations.

01
2721
is the total approximate  
amount of volunteer hours 
that were given this year.*

1205
is the total approximate 
number of individuals who 
lent their time to us this 
year.*

This last year the Wood Bu�alo Food 
Bank saw a substantial decrease in 
volunteerism, falling from 4343 to 

2721 hours, and from 2014 to 1205 
individuals. 

Month
Volunteer & 

Community Service  
hours

Total number of 
individual 
volunteers

August 120.93 47

September 173.03 58
October 161.03 60

November 113.17 61
December 970 449

January 90 19
February 111 40
March 172 73
April 673 269
May 103 57
June 65.11 36
July 90 36

Total 2721.27 1205

*numbers may be slightly higher in reality, due to technological issues 
throughout the year with our tracking system. 



THE TEAM BEHIND IT ALL

Sta� Members

Board Members

Dan Edwards
Executive Director

Caylee Close
Executive Assistant

Anna Noble
Communications & 

Development 
Manager

Colin Samson
Warehouse 

Manager

Kaitlyn Campbell 
Client Services 

Manager

Natalie Bourque
Mobile Pantry 
Coordinator

David Cantwell
Program Facilitator

Sabrina Garcia
Warehouse 
Assistant

Lydia Kerr
Client Intake 

Worker

Mary-Mae 
Humphrey
Warehouse 
Assistant

Scott McDonald 
Bookkeeper

Katie Williams
Bookkeeper

Suzanne Manning
Board Chair

Merya Gould
Vice Chair

Ryan Pearson
Secretary

Dennis Banks
Treasurer

Ken Bowie
Director

Kelly Tole
Director

Kama Bosma
Director

Kelsey Stefanizyn
Director

Gordon Valverde
Director

Dennine Giles
Director

Brad Lucier
Director

Leanne Hawco
Director



FUNDRAISERS
3rd Annual Empty Bowls Festival

On Sunday, September 9, 2018 the 3rd Annual Empty Bowls Festival, presented by John Wilson’s 
Hedco Group, in support of the Wood Bu�alo Food Bank was held at Jubilee plaza and was a great 

success, raising just over $16,900 net. 

The family-friendly event had festival goers purchase locally hand-crafted bowls from the Fort McMurray 
Potter’s Guild or Color Me Mine Fort McMurray and make their way around the festival, sampling creations 
from eight food stations hosted by local eateries. In partnership with Arts Council Wood Bu�alo, local arti-

sans were present to showcase and sell their arts and �ne crafts, with a portion of sales being donated back 
to the Wood Bu�alo Food Bank. As well, there were displays and demonstrations of live arts and �ne crafts, 

and to raise additional funds, 15 celebrity bowls were created for a silent auction, along with many other 
items submitted by the local artisans.

Despite the chilly weather, hundreds of people came to enjoy the festival. There were line-ups of festival-go-
ers at each entrance eagerly awaiting 11am to purchase their bowl and enjoy the festivities. The event was 

expanded this year, bringing on Color Me Mine Fort McMurray to create additional bowls along with the Fort 
McMurray Potters Guild, totalling 1000 bowls. McMurray Potters Guild, totalling 1000 bowls. 

expanded this year, bringing on Color Me Mine Fort McMurray to create additional bowls along with the Fort 



FUNDRAISERS
26th Annual Syncrude Food Drive 

& Corporate Challenge 
The Syncrude Food Drive began with the Corporate Challenge on Thursday, November 29th 
with Syncrude kicking o� the Corporate Challenge with a pledge of $85,000 live on radio 
stations Country 93.3 and Rock 97.9. Everyone was then encouraged to call in and donate 
throughout the day. Several organizations called in their donations throughout the day 
between 7am to 7pm to show their support for our city in this continuously challenging time. 
$230,664.00 was raised on-air that day, successfully kicking o� this important milestone year 
of the annual event. 

The Corporate Challenge was then followed by the Syncrude Food Drive from Friday, 
November 30th, to Sunday, December 2nd. Wilson generously donated all 10 trucks stationed 
at the local grocery stores and Wal-Mart, and we had our Wood Bu�alo Food Bank van parked 
out at the Anzac Grocery Store. Over the three days the Food Drive raised an additional 
$46,163.82 in monetary donations, and 75,836 pounds of food. 

Thank you to our Corp Challenge donors! 

Local 424
Glasses Stashes Photobooth

Erica Moeskau Comedy

Jessica Sweetman
First United Church

Average Joe

The 2018 Syncrude Food Drive and Corporate 
Challenge collectively raised a grand total of 

$276,827.82 in monetary donations, and 75,836 
pounds of food, falling just shy of our goal of 

$350,000 and 80,000 pounds of food. 



FUNDRAISERS
The Viral Empty Shelf Photo

The Wood Bu�alo Food Bank often puts call-outs for donations and shares their most current 
needs online, but in February 2019 one particular photo ended up striking a nerve within the 

community and it went viral. What started as a simple photo of empty shelves on social 
media turned into a large movement involving groups, schools, sports teams, individuals, and 

small businesses in the Wood Bu�alo region. The photo was shared on hundreds of pages, 
and seen by thousands in the community, and Fort McMurray did what it does best - stood 

up and showed their support. Over the next two months tons of donations rolled in and �lled 
the Food Bank shelves, helping to continue to feed families and keep the shelves full until the 

Spring.  

Throughout the month of March 2019, several media personalities in Fort McMurray lived o� a 
two-week hamper to experience what it is like to depend solely on the Food Bank. 

Each participant was given a list of food items that are typically found in a hamper at the Wood Buf-
falo Food Bank and could only eat those items over the two-week period - no buying additional 
items or eating out! If they did they would have to admit it and come clean with why. They gave 
regular updates on their experience which was shared onto the WBFB’s Facebook page. Participants 
of the challenge included; Elizabeth Priest (Mix 103.7FM), Andrew Skwarek (100.5 Cruz FM), Elliot 
Pierre (Aurakey Digital Agency), Andrew Wilcox (Wander w/ Andrew Wilcox Podcast), Laura Beamish 
(Fort McMurray Today), Barb Rex (SNAPd Wood Bu�alo), Dan Edwards (WBFB), and Anna Noble 
(WBFB). The purpose of this challenge was to spread awareness of what is provided in a WBFB 
hamper and how reliant the organization is on donations from the community. 

The campaign was a huge success, bringing in a substantial increase of donations over the course of 
March, and spurred many food drives held by businesses and groups. Each participant had a truly 
unique experience and we encourage you to check it out on Facebook if you missed it!

the Food Bank shelves, helping to continue to feed families and keep the shelves full until the 



FUNDRAISERS
5th Annual Servus Spring Food Drive

Over the course of two days from Saturday, April 6th to Sunday, April 7th, volunteers were 
stationed at all local grocery stores in Fort McMurray, as well as Walmart and the Anzac 

Grocery store, collecting donations for the Wood Bu�alo Food Bank (WBFB). Even though the 
weekend had some chilly temperatures and snow, it was a successful event.

The 2019 Servus Spring Food Drive raised a grand total of $13,742 in monetary donations, 
and 39,325lbs pounds of food, not quite reaching the goals of $25,000 and 40,000lbs. 

However, with the incredible support that occurred with numerous fundraisers and 
donations over the month prior this was not seen as a concern.

The WBFB would also like to extend a huge thank you to all the volunteers 
who stepped up to �ll all those much-needed shifts as this event could not 
happen without all those extra hands. Many volunteers took on extra shifts 

and jumped in last minute to help, and the WBFB can not thank you enough. 
Also, a special shout-out to Finning, Servus Credit Union, Northstar Ford, 

Leon’s Heavy Equipment, and Aurora Vet Clinic for providing many sta� 
members throughout the weekend! And thank you to the many youth 

teams that were seen out there in front of the stores. 

The WBFB would also like to extend a huge thank you to all the volunteers 



FOOD BANK PROGRAMMING

Traditional Hamper

Emergency Services

Snack Attack

Slow Cooker Program

Basic Shelf & Financial Literacy

Mobile Pantry Program

The Traditional food hamper program o�ers services by appointment and by approved application 
Monday to Thursday, 10am to 8pm. We provide these services by appointment for many reasons the 
most important being client con�dentiality and food purchasing. We also do this so we are able to 
spend a few minutes with clients giving them our undivided attention and referrals to other agencies 
that might be helpful to them. 

The Basic Shelf program is a series of workshops over 6 weeks. With a small group of attendees, 
participants are taught how to cook and shop for food on a limited budget with the curriculum being 
heavily weighted in Financial Literacy. The program is based on the strategy of keeping a 'basic shelf' of 
ingredients full in your home, with which you learn how to create a variety of meals that are nutritious 
and a�ordable. Whenever you've used an item from your basic shelf, you know to replenish it at your 
next round of groceries.

The Food Bank's Mobile Pantry Program is unique and  progressive because we directly address 
geographically isolated low-income communities where residents experience chronic hunger and food 
insecurity. The MPP was established to assist low-income individuals and families who live in rural 
communities within the RMWB, where residents have little or no access to transportation and/or where 
there might be no full-service grocery stores within reasonable walking distance. 

Over 6 weeks, this �exible program assists low-income clients learn to successfully prepare healthful, 
low-cost meals for themselves and/or their families. The Slow Cooker Program facilitates healthy social 
interactions, increased self-esteem, and promotes positive behavior changes leading to increased food 
security. The Slow Cooker Program encourages people to try new recipes, and a new or forgotten 
method of cooking. 

The Food Bank's Snack Attack Program is a program designed to  address the increasing need for 
snacks in our schools for children and youth who come to school hungry. This program provides a 
choice of healthy snacks as approved by Alberta Health Services (AHS). The program has been running 
Janvier over the past year, and with our new three-year partnership with the Fort McMurray Airport 
Authority this program will be once again provided to local schools in Fort McMurray. 

The WBFB provides emergency 3 days hampers to organizations within the RMWB, who 
serve clients during weekends and holidays who need food bank support. These hampers 
provide enough food to get a small family through the weekend until they can contact the 
food bank when it opens the following week.



GET SOCIAL!

Online E�orts

Last year we reached 334.7k people on our Twitter 
account, which was on par with the previous year.

We use our online presence to share current 
needs, program information, events and other 
information with our clients and supporters.

Our Instagram account grew by just over 1000 
followers last year, which was an increase of 234%!

We sent a total of just over 1,600 messages out on 
our social platforms last year, a decrease from 
previous years in an e�ort to focus our messaging.

Our Instagram is continuing to grow as we 
utilize new tools such as stories to let people 
behind the scenes of the Food Bank so they 
can really see the work that happens.

01
1,121,175
is the total amount of eyes 
that saw our Facebook posts 
last year.

54,739
is the total amount of 
comments, shares and likes 
that we got last year on 
Facebook.

This last year, the Wood Bu�alo Food Bank 
put a lot of focus on building our online 
following and updating our social media 
pages, as well as our website.  

T w i er &  I nsta gra m

F a c eb ook

Audience by Gender

81% female

19% male

41% male

59% female

We have found that our audience on Facebook is a majority  of 
females between the ages of 35-44, while our Instagram and 
Twitter audience is fairly even betwen genders and is mostly 

between the ages of 25-34.

Check out the new website at 
www.woodbu�alofoodbank.com

Find us on Facebook, Instagram & Twitter!



ANNUAL COMMUNITY AWARDS 2019

Event Volunteer of the Year

Promoter of the YearGood Neighbour of the Year

Partner of the Year

Warehouse Volunteer of the Year

Board Member of the Year

Collaborator of the Year

Donor of the Year

Mitchell Steeves went above and beyond for 
the Wood Bu�alo Food Bank during our Spring 
Food Drive. When nobody showed up to help 
with hisvolunteer shift he didn’t call for assis-
tance despite the cold weather, because he 
knew the Food Bank was struggling for volun-
teers, and it was his parent’s date night. 

For the second year in a row, the Board of Direc-
tors voted Dennine as Board Member of the 
Year. This is due to her passion for the organiza-
tion that clearly shows through. She is always 
advacating for the Food Bank in the community, 
and is always making sure her company and 
sta� are also doing their part to support as well.

Abby came to the Wood Bu�alo Food Bank by 
way of joining a group of her coworkers at one 
of our food drives.  She had such a wonderful 
time helping out, and asked “How can I do 
more?”  Since then she has been a huge help for 
your warehouse by helping pick up donations 
from stores on a weekly basis.

Color Me Mine joined us this year for our Empty 
Bowls Festival. Amy and her team work tirelessly 
to make sure all the bowls are �red and ready to 
go.  Her sta� have created wonderful works of 
art as part of the celebrity bowls and are so 
proud when speaking about the partnership 
with community members in their store.

The Keyano College Nursing Progam has worked 
closely with the Wood Bu�alo Food Bank for sever-
al years now, by sending their nursing students to 
the organization for their work experience place-
ment. We absolutely love all the students that 
come through and help us out.

Mario Carreiro is one of our amazing  monthly 
online donors. What made us think of him was 
that even when he was going through some 
personal struggles he made it a point to contact 
the food bank right away to make sure that his 
information was updated and we would not 
miss his monthly contribution. 

Printing Unlimited has been an invaluable 
support to the Wood Bu�alo Food Bank.  They 
have donated their time and resources by 
donating new banners for our food drive and 
always helping us out last minute. 

MyMcMurray (Rogers) has been a tremendous 
help during the past year with promoting our 
needs and events. They have actively reached 
out to us for stories and coverage, which is so 
helpful as we try to get the word out!

MITCHELL STEEVES DENNINE GILES

ABBY MOLTER

MARIO CARREIRONURSING 
PROGRAM



THANK YOU! 2018/19 Donors

9 Round
Aaron Dahlseide
ABTCCF Consolifdated Gaming Acct
ACSA RSC
Acumen Capital Partners
Adrian Indar
Alanna Bottroll
Alberta Food Bank Network Association
AMA - Administration Centre
Andrea Steinson
APE Maintence Limited
Arianna Marie Johnson
Arthur, Mark
Association of Science and Engineering
ATB Financial
AtCO Electric EPIC
Atco Gas EPIC
Aucoin, Amanda
Ayri, Sandeep
Baans, K
Badger Daylighting
Ball, Steven
Beesley, Bradley
Berkow, Jameson
Bevans, Leon
Bevans, Patricia
Bhaumik, Suvomoy
Bibeau GM Enterprises Inc
BNV Mechanical
Boomtown Casino
Boston Pizza Foundation
Bouchier Group
Bowering, Aaron
Brignall Equipment Solutions
Brockway, Ashley
Brodner, Jonathan & Fatnah
Budget Blinds
Bush, James
Canadian Natural Resources Limited
Canadian Red Cross
Canadian Tire
CannAmm Limited Partnership
Carpenters Local Union No. 1325
Carreiro, Mario
Carreiro, Michelle
CEDA International Corp.
Cenovus Energy Inc.
Center of Hope
Chatman Restoration Ltd
Chimp Charitable Impact Foundation
Christine St. Onge
Church of Jesus Christ Latter Day Saints
CleanHarbors
CNOOC Petroleum
Co�ee and Cravings Sweet Rolls Creamery
Comco Pipe & Supply
Concrete Alberta
Conoco Phillips
CornerStone Global
Cummins Western Canada
Dafoe, Amanda
David Kilcollins
David Yurdiga
Diagnostic Auto Centre
Diamond International Trucks
Dog Work Station
Drever, William
Ecole St Paul
Edmonton Eskimos Football Club
Edo Japan Restaurants Ltd.
Elliott, Charlene

Enbridge
Enterprise Rent A Car Canada Foundation
ERAC Canada Foundaton
Esau, Murray
Evasiuk, Julia.
Evergreen Christian Reformed Church
Faith Prebyterian
Farwell, Kim
FCSS Association
Feldman, Nathan
Fellowship Baptist Church
Ferguson, Douglas Gary
Fernando, Sithara
Finning
Florence Anderson
Father J. A. Tourcotte
Holy Trinity
St. Paul School
FMM Singles
Christina Gordon Public School
Beacon Hill Public School
Composite High School
Westview Public School
Westwood School
Food Banks Alberta
Food Banks Canada
Foran, Cody
Fort City Play World
Fort McKay Metis Group Ltd.
Fort McMurray Airport Authority
Fort McMurray Falcons Novice Hockey
Fort McMurray Fire�ghters
Fort McMurray First United Church
Fort McMurray Home Hardware Building 
Fort McMurray Hotel Group
Fort McMurray Housing Inc.
Fort McMurray Meals on Wheels
Fort McMurray Peewee Hockey
Fort McMurray Potters Guild
Fort McMurray Realtors
Fort McMurray Ringette
Fort McMurray Tarsands Lions Club
Foss, Sarah
Foster Parke Brokers
Frances Sheasgreen
Friesen, Scott
Gamehost L.P. Boomtown Casino
Gammon, Krista
Gerard Emberley
Get in the Loop
Gillespie, Andrew
Glasses and Staches Photobooth
Glen Careen
Golden Arrow Industrial Ltd.
Goldman Sachs & Co
Great Strides
Green, Jennifer
Hanifan, Rodney
Hayden, Jamie
Heather Lyon
Heather Mackay
HEDCO Group Inc.
Heinen, Jon
Hewat, Jamie.
Hicks, Sandra
Higdon, Angela
Hilinda, Greg
Hindu Cultural Society of Fort McMurray
Hine, Andrea
Hitchcock, Mary
Hogg, Joanne

Holderness, Beth & Ivan
Huskey Energy
Local 424
Idland, Kevin
Imperial Oil ESSO
Inter Pipeline
Jacos
James Blank
Jameson, Berkow
Janvier, Kelsey
Jarod Todd
Jason, Bob
Jennings, Amanda
Jessica Sweetman
Kan, On Tai Frankie
Kara-Lyn and Byron Fediuk
Karen Ann Traverse
Karen Puga
Katherine Pillon
Keightley, Alexa
Kendell, Stephanie
Kenneth and Karen Saunderson
Keyano College Student Association
Kim Jenkins
Kinette Club of Fort McMurray
Kleinschroth, Roger
Kris Fisher
Kutanzi, Heather
Lakeshore Helicopters Ltd.
Ledcor
Lee, Laurie
Liuna Fort McMurray Disaster Relief
Livingstone, Gordon
LIz Macdonald
Loblaws Inc.
Lovbakke, Dan
MacNeil, Kristy
Malchuk, Erica
Mancal Properties Inc
Marcischuk, Leonard
Mark, David
Markaz Ul Islam
Marlene Doucette
Marr, Sarah
Martin, Willard & Hope
Mary Brown's Famous Chicken
McIlwaine, Barbara
Mealshare Aid Society
Mercado, Henry Ramos
Mercer, Shirley
Michelle's Independent
Mickels, Timo
Minette Shave
Modern Barber
Montoya, Abelardo & Margaret
Mr E's Solve-it-torium
Nalliah, Kathryn
Natalie Goertzen
National Maintenance Council of Canada
National Money Mart
Nesbeit Arthur
Nexen Inc.
Norfort Gymnastic
Norman, Amanda
Northern Lights Triathalon Club
Northern Plains Moving & Transport
Northstar Ford Lincoln
Original Joes Franchise Group Inc.
Paramount Parts - Napa
Parsons, Frank W Jr
Peter Pond Mall

Peters, Mike
Phougat, Aman
Pierre, Elliot
Power Point Electric Ltd.
Pradhan, Dipendra
Price, Jenny
Prestige Jewellers
Proudfoot, James
Purolator 
Pynn, L
Richard Dionne
RJ Rice Enterprises Ltd.
RMWB
Robillard, Troy
S. Karalasingam
Salvation Army
Saprae Creek Residents Society
Save on Foods Downtown
Save on Foods Timberlea
Scantland, Josh
Shaw, Norma & Conrad
Shepherd, Margaret
Smiley, Dean
Spartan Controls
Spring, Andrea
St. Thomas Anglican Church
Stantec Consulting Ltd.
streamFlo
Suncor Children's Christmas Party
Sundholm, Terri
Tabernacle of Praise Pentecost
Tammy Noseworthy
Tania Lysak
Tanner, Keith M
Teamster Local Union No. 362
The Filter Shop
The Pampered Chef
The Toronto-Dominion Bank
Tim Kilburn
tjambonde, Ebifania
Todon, Mark
Tokarz,Shawn
Tom Jackson Huron Carol
Tony Husain
Travers, Laura
Trina Frampton
Trinity Lutheran Church
Unifor Local 4050
Unifor Local 707A
Vangenderen, Trijntje
Varney, Gloria
Vic Parrott
Vicki Gillingham
Vincent Landry
Voutour, Denean
Walsh, Patrick
Warehouse One
Wati, Nelly
Wells, Elizabeth
Westburn Electric
Whatmough, Graham.
Wheeldon, Liana
Wipf, William
Wood Bu�alo Telugu Association
Zul�gar Asadi



Wood Buffalo Food Bank Association
Statement of Financial Position

As at July 31, 2019

2019 2018

Assets
Current

Cash (Note 3) 1,733,956 1,679,532
Term deposits - 177,495
Accounts receivable 245,829 41,677
Goods and services tax receivable 12,519 13,692
Prepaid expenses and deposits 53,004 61,581

2,045,308 1,973,977

Capital assets (Note 4) 124,439 181,427

2,169,747 2,155,404

Liabilities
Current

Accounts payable and accruals 142,710 119,824
Government remittances payable 13,325 21,701
Deferred contributions related to operations (Note 5) 280,355 218,606

436,390 360,131

Deferred contributions related to capital assets (Note 6) 69,215 100,998

505,605 461,129

Commitments (Note 8)

Net Assets
Invested in capital assets 55,224 80,429
Internally restricted (Note 7) 1,300,538 1,300,538
Unrestricted 308,380 313,308

1,664,142 1,694,275

2,169,747 2,155,404

Approved on behalf of the Board
{{esl:Signer1:Signature:size(200,40)}} {{esl:Signer2:Signature:size(200,40)}}

Director Director

The accompanying notes are an integral part of these financial statements
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